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PREFACE

he “Internet Evangelism for the 21st Century” Conference was held in 2005 at Liberty
University, Lynchburg, Virginia. Over 150 attended, 100 from outside the LU community.

This volume contains the transcripts of the 21 workshops by well-known practitioners of
Internet Evangelism. As the conference organizer, I had met many of them in cyberspace and
through the process got to know them in person.

Each of the sections will provide valuable information on how the internet can be used to
reach the lost with the Gospel. You can still stream each of the workshops by going to http://
ie-21stCentury.com, and you can download the PPTs and handouts that are found in the last
60 pages of this volume.

There were a number of people who were instrumental in getting the conference itself go-
ing. First is my wife, Christine, who was in the middle of her MA in Communication; next is
friend and colleague, Dr Terri Cornwell; the Liberty Advertising and Public Relations stu-
dents, and last but not least, the support of Dr. Jerry Falwell who passed away in 2007.

Special thanks to Mary Ann Edman for the design and layout of this volume. The transcrip-
tions from the videos were done by Castingwords.com.

There are many sites dealing with Internet Evangelism but Tony Whitaker’s http://ied.gospel-
com.net/ is the most comprehensive.

&

DaN HENRICH B1o: Henrich taught advertising and public relations at Liberty University
for nine years. He is also a mediastrategy consultant with Handclasp International, an edu-
cational and charitable organization (http://Handclasp-International.org). He has served

in a number of countries in Africa and currently concentrates in SE Asia. His most recent
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HenrichConsult.org.
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INTERNET EVANGELISM DEVOTIONAL
by Sterling Huston

everal years ago, Carl Wilenda, of the famous high wire act family, was performing in Puerto
SRico at a Holiday Inn. They had strung a wire across the L-shaped Inn fourteen stories above the
courtyard. Wilenda, operating without a net, walked out onto the wire, holding his balance beam.
Part way across, a sudden gust of wind caught him by surprise. He lost his balance, reached for the
wire, and missed. The same force of gravity that was holding his feet firmly to the wire, creating
inertia and stability in that balance beam, was now plunging him, at an accelerating pace, fourteen
stories below to his death.

This is a tragic illustration of how the laws of creation can cut both ways. This is true of
many things God has given us. The fire that heats our homes and cooks our food can take life and
limb, causing devastation. The water that washes our bodies and quenches our thirst can, in a flood,
destroy all that is meaningful to us. The laws and principles God has put in the universe can bring
both help and hurt, both blessing and curse, depending on how we use them. There are some God-
given principles in our universe that were readily understood by the natural man; for example, the
law of gravity we have just talked about. Or the law of the harvest: what you sow, you reap. But there
are others that are only understood by the spiritual mind. The words of Jesus: “Give and it shall be

»_ o«

given unto you”; “If you want to be greatest, you must be servant of all”; “If you want to save your

life, you must lose it”—do not make sense except for those who are in God’s family.

One of the these laws or principles I call the “law of opportunity.” Jesus spoke about this
in Scripture in the parable of the talents in Matthew 25. A man was going on journey, so he called
together his servants. He gave to one five talents, he gave to another two talents, and he gave to
another one talent. Scripture has very comforting words here because it says, “Each according to his
ability” How thankful I am that God entrusts us with no more responsibility than He knows we are
able to carry!

Scripture says that after a time away, “the master came back to settle accounts” We under-
stand there is a day of accounting for the believer as well as for the unbeliever. One day there will
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be an audit of our use of our opportunities. The man with five talents, Scripture tells us, had gone
out, invested them, and made five more. So he told the good news to his master, and in verse 21 the
master says, “Well done, good and faithful servant. You have been faithful with a few things. I will
put you in charge of many things. Come and share in your master’s happiness.”

The man with two talents brought his report. He had doubled the investment as well. He re-
ceived exactly the same commendation. But the man with one talent said, “Master, I knew you were
a hard man. You gathered where you hadn’t sown. And I was afraid, I was fearful, so I went out and
buried this talent. Now, here it is”

Burying is not preservation, it's mortification. Burial is not for the living but for the dead. If
you bury any living thing, it soon will die and decay. So, his master had some very strong words for
him. He called him a wicked and lazy servant. And he said, “Take that one talent and give it to the
man with ten talents” You see, if we fail to use and improve on what has been entrusted to us, it will
be taken away.

It is summed up well in these strong, puzzling, challenging
words in verse 29: “For everyone who has will be given more and
he will have an abundance. Whoever who does not have, even what /
he has will be taken from him.” This is clearer in the Living Bible
paraphrase: “For the man who uses well what he is given shall be
given more and he shall have abundance. But from the man who
is unfaithful, even what little responsibility he has shall be taken
from him?” This is an inescapable truth of creation. Reduced to a
few words it says, “use it and it will multiply, but if you fail to use it,
you lose it” Or, in short, “use it or lose it.”

Now this is true in the physical realm. The whitefish has
eyes but swims at such depths in the water that it is in total dark-
ness. Though it has the biological shape and form of eyes, it cannot

see because, “either you use it, or you lose it” It was more than
forty years ago that I left engineering at Eastman Kodak Company
in Rochester, New York. If T had to go back to quadratic equations
and multilinear regressions today, I would have to learn them all
over again, because you either use it, or you lose it. Whatever our
talent or training or treasure, if we use it, it will multiply, but if we
fail to use it, we will lose it.

This is especially relevant in the realm of time, for time
is the dimension of life in which we all live. Time can't be relived, it
can't be stored; it is either invested or it is spent. We all have equally the same amount of time, that is,
60 seconds in every minute, 60 minutes in every hour, 24 hours in every day. The difference between
one person and another is essentially in the use of their time. We often say if you want to get some-
thing done, give it to a busy person, because he or she has a way of multiplying time. Paul reminded
us, “We are to redeem the time.” As one translation puts it, “Conduct yourself as wise people that
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make the best possible use of their time.” We're challenged to use our time and our opportunities, no
matter how limited our abilities or how small our beginnings.

The post-Christmas tsunami in the Indian Ocean in 2004 brought devastation and disrup-
tion to Indonesia, the largest Muslim nation in the world. Today they are in need and vulnerable. I
rejoice at those who are going over there to share and show the love of Christ. But that window won't
be open long, so we either use it or we lose it.

This is also true of the opportunities God gives us with technology in the church. The Lord
has opened up technology as a useful instrument for his divine purposes, particularly the Internet.
The Internet, as you are well aware, is the fastest-growing media form in the history of our world.

Back in 1997 when we first convened a consultation on the Internet and evangelism at the
Billy Graham Center in Wheaton, Illinois, we were rejoicing that there were a few million people
online. Today, estimates are at least one billion people online around the world. If projections come
true, 1.2 or 1.3 billion people will be accessing the ‘Net around
. the world next year. 185 million U.S. citizens go online. One of
The Internet communicates to i i
‘ the good bits of news by Dr. Lee Rainy, who conducted the “Pew
our culture, to new generations. Internet Survey of Religion in American Life,” is that nearly two-
thirds of those people, nearly 64 percent, have used the Internet
to gather spiritual and religious information. The most populous nation in the world, China, has 100
million people online today. Chinese is the second largest language—second only to English—on the
’Net. Japan is the third largest nation in Internet usage, with 78 million people online. We are seeing
the greatest growth of the Net where there is the greatest unreached population of the world—Asia.

So the "Net opens new and wonderful doors for us.

We are all aware of some of the advantages of the "Net. First of all, its reach: it literally
touches every nation of the world, particularly leadership and academia. It allows us to take the
Gospel to closed nations, to communicate with people who could never talk about or explore this
otherwise. It opens all kinds of new possibilities. A young woman with a heart for evangelism went
online in Detroit, Michigan, a couple of years ago. She began communicating with a woman from
mainland China who just wanted to learn to speak English. She shared her witness and then ar-
ranged to download a Bible for her in her language so that she could read the Scriptures for herself,
a possibility that wasn’t even available ten years before. USA Today reports a church in the Midwest
was surprised to receive an e-mail from a person in Finland who had gone on its website and had
come to know Jesus Christ. Its reach is incredible.

The Internet is also very economical. It’s essentially the same cost to serve one or one mil-
lion, possibly requiring a little larger pipe and larger server. The hard work is putting in the content.
It’s available “24/7/365” for the same expense for witnessing.

The Internet communicates to our culture, to new generations. We understand that the
“millennial” and “mosaic” generations and the “Gen-Xer’s” prefer to be communicated with through
the ’Net. In an earlier presentation we saw that as the Bible, the truth of God’s Word, was translated
into more and more languages, the growth of the church kept increasing. We need to put the Gospel
in a language and format that communicates with new generations; in a way so that they respond, in
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Internet-relevant presentations.

The truth of the Gospel never changes, but the methods of delivering that truth must change
to meet our culture. We have a great opportunity particularly with children and with young adults.
The National Center for Education says 90 percent of U.S. children and adolescents ages five through
17 have access to a computer and use one. 60 percent are online. And among those 15 to 17, 75
percent of them are online. Among college students, 98 percent have access to the 'Net. This is where
we will find them. This is where we need to meet them.

The Internet is contemporary. There are many Christians who do not use tracts these days,
as valuable, helpful, and attractive as properly written Christian literature can be. But in conversa-
tions about spiritual matters, they would readily pull out a little
This is the challenge before the church: attractive card with a website on it and say, “Here’s a website

. you might like to visit. There are some answers for you here.” It
to have our presence there and available | . . . . .
is a contemporary means that is well-received for witnessing.

in a ubiquitous way to those who are
g y Perhaps the strongest and most important asset of the

using the ‘Net today. "Net is anonymity. It allows people to be much more vulnerable

in their exploration of spiritual truth. They’ll open themselves
up to things, and to an unknown person on the other end, in a way they would not do face-to-face.
In a newsletter mailing from All About God, Greg Outlaw gave some children’s testimonies. A 13-
year-old e-mailed, “I feel unsafe. I am depressed a lot”—things she would not say to her parents but
she would say to an anonymous person at the other end of the "Net.

Not everyone, however, views the Internet as an opportunity. I was in the board meeting of
a major Christian organization a couple of years ago during a presentation on using the Internet for
ministry. At the end of that presentation, a board member said, “I'm opposed to using the Internet.
There’s a lot of darkness there.”

We understand that technology is amoral. It's how it’s used that makes it either moral or
immoral. We need to put some light where there is darkness. This is the challenge before the church:
to have our presence there and available in a ubiquitous way to those who are using the "Net today.
Because we either use it or we lose it.

Sadly, many local churches and many parachurch ministries are not keeping pace with
Internet growth for ministry and evangelism. They’re using it primarily to speak to an internal audi-
ence, not for evangelism or outreach. An associate of mine did a survey of major church websites,
and found that most of them did not have a presentation of the Gospel on there; or if they did, it was
very unrelated to the culture they were trying to reach. The website of a flagship church in a major
evangelical denomination—a church which has a sanctuary of six thousand people they fill several
times on Sunday morning—had a few Scripture verses strung together, with no dialogue in between.
It was something that hardly communicated with those inside the church, let alone met the Internet
culture on the outside.

Dr. Thomas Wright, who wrote the program for online training for Internet evangelism for
our Internet Evangelism Coalition, has written a Decision Magazine article on using the Internet.
He tells about Linda, who was searching for God. She went on several sites and could not find Him.
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Finally, she found one that explained the Gospel. Afterward Linda said, “We ought to tell lost people how
to be found on these sites”

I visited the headquarters of a historic denomination in this country a couple of years ago. In
the lobby they had their website up on a monitor. I explored all the options on that monitor. In not one
place did it explain how to become a Christian. Two years ago I was in the headquarters of a well-known
parachurch organization. I asked my host, “Is the Gospel on your home page?” He replied, “I don’t know.
Let’s look and see” We searched all over and nowhere was the Gospel to be found. Other ministries often
have the answer to that question, “How do I come to know God? How do I become a Christian?” three or
more clicks away. That’s too many if we really are focused on reaching people through the "Net. You see,
all of life is full of priorities and if our priority is to reach others with the Gospel—the Gospel should be
on our home page.

Proverbs 29:18 says, “Where there is no vision, the people perish.” It's true—where there is no
vision for using the Internet for outreach and evangelism, people are perishing. Tragically, a great segment
of the church faces the danger of becoming irrelevant to whole, new generations because it is reluctant to
embrace the "Net for ministry. By the time Internet usage becomes routine for many congregations and
ministries, we will have moved to new and more powerful media forms, and the opportunity will be lost.
Because you either use it or you lose it. Our role is not to condemn or criticize, but to enlighten, encour-
age, and equip with resources that work.

The two primary objectives of the Internet Evangelism Coalition are to stimulate vision for using
the Internet for ministry; and to provide resources and training to work effectively in using the "Net. This
is the reason that April 24 has been designated as Internet Evangelism Day worldwide. We want to raise
vision and visibility for using the Web to evangelize. Jesus reminded us that we need to work while it is yet
day, “for the night cometh when no man can work.” Peter informed us that Jesus is delaying his return for
one reason: so that more can come to repentance. That delay is an opportunity. We must use it or lose it.

Billy Graham was asked by a reporter, “What is the greatest surprise of your life?” He responded,
“The brevity of life” He was also asked how he wanted to be remembered. He said, “I want to be remem-
bered as faithful: faithful to my Lord, faithful to my calling, faithful to my wife, and my family” Looking
back over 39 years with the Billy Graham Association—which seem to have sped by as Billy Graham him-
self has suggested—I see with greater clarity and conviction than ever before the truth in that little cou-
plet, “Only one life will soon be past. Only what's done for Christ will last” John Wesley’s words continue
to challenge me as I look for the opportunities God will yet give me in my life. I trust they will challenge
you as well: “Do all the good you can, by all the means you can, in all the ways you can, in all the places
you can, at all the times you can, to all the people you can, as long as ever you can”

If we use our opportunities, our time, and our gifts, God will multiply them. If we fail to use
them, we lose in this life, and in eternity. Because you either use it or you lose it. Ultimately, however, if we
obey this principle we have that great hope and expectation that Jesus’ words—which every believer longs
to hear—will be ours, too: “Well done good and faithful servant, come and share your master’s happiness.”
Those are the words I most long to hear.

STERLING HusToN is Director of the North American Billy Graham Evangelistic Organization.
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THE DiGiTAL DIVIDE
by David Bruce

et me tell you how “Hollywood Jesus” got started. Kind of an oxymoron, “Hollywood Jesus.”
LI was at a Billy Graham meeting in 1997, in San Jose, and he challenged the Christians who
were gathered there in one of his big meetings to use the internet for good. I had never been on
the internet. I had never even sent an e-mail. I was sort of convinced that maybe being on the
internet was not a good idea. I had heard all these stories, and I was pastor of a church. But I
thought, “Why not do it evangelistically?” It seemed to me in 1997 that was going to be the direc-
tion of the world—the internet.

I also knew it was a visual culture. So I want down to Barnes and Noble and I bought a
couple of books on how to make graphic images on the internet. Mind you, I still had not been on
the internet. At the time, I was reading John Richardson’s book called Eternity in Their Heart. For
those of you who don’t know John Richardson, he’s a missionologist, and he’s sort of my patron
saint. What he says in Eternity in Their Heart, is that when missionaries go out to native cultures,
one of the things they can do is listen to the native stories, and then look for redemptive analogies
within the native stories; and use those as vehicles to talk about Jesus. However, you know where
I'm going to go with this.

So I thought, “Why don’t I be a native missionary, since I don’t know any other culture,
and I'll be a missionary for my own culture, and I'll use our native stories.” This was a really radical
idea at the time, because most Christians’ use of movies at that time was—this is true—actually go
in, sit down, and start counting all the “f” words, making copious notes about violence and who
gets naked and what parts of their bodies do they show. It was amazing stuff Christians were into
at that time. What does that do to your head when you do that? Doesn’t anybody think reductive-
ly? Doesn’t anybody think about Jesus? When you look at the culture, look for opportunities.

I thought I would just dedicate the website to a new, radical way of thinking. That was
simply to put on the mind of Christ and think redemptively, and focus on people that need to
know Jesus Christ using their story.

So, here we go. The first review I put up was Superman. How many of you saw the 1978
Christopher Reeves’ Superman? Yeah, most people haven’t. Spends forever in video stores and then
goes away. Superman, the movie, begins with, in Heaven. Does anybody know the name of the
planet that they’re on?
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Woman: Krypton.

David Bruce: Krypton, yes. And “Krypton” is Hebrew for... [pause] Ah, see, when you begin to
think there might be things in this thing, it’s just wonderful. Well, another question. The “S” on
Superman—what does it stand for?

Man: Super?

David Bruce: Superman, but it’s also the last name. The two Jewish creators who created Su-
perman, both their last names started with “S” And Superman was started as a response to the
Holocaust. They wanted to present a “super” Jew to the world. So they did. “Krypton” in Hebrew
is “justice” When the movie starts—now the movie is, of course, taken by Mario Puzo, and Mario
Puzo had just written what movie, very famous in American culture?

Man: The Godfather.

David Bruce: Godfather, right. So when he puts the Jewish tale of Superman in a Hollywood
script, he being Catholic, puts a lot of Christian stuff into it. Then what happens is Superman hav-
ing his Jewish roots then becomes Christian in his retelling on the big screen. For example, when
the movie opens, there are three in Heaven, right? There’s Marlon Brando who's like the head guy.
His name is?

Man: Jor-EL

David Bruce: Jor-El. And theyre sending their son to Earth and his name is Kal-El. And “el” in
Hebrew means...

Man: God.

David Bruce: God. Oh, this is good! So these three in Heaven, the father, the mother/Holy Spirit
are sending their son to Earth. [laughter]

Man: I don’t get it.

David Bruce: It’s like the three in Heaven, Trinity. It's amazing. If you were a missionary and you
came to this culture, and you hadn't been trained to compartmentalize your faith, like, “this is

my church life, and this is my world life”; if you just put the two together, it's amazing the kinds

of integration that begin to happen in your head. So, Superman comes to earth. You see that little
satellite thing that comes to Earth. It looks like a nativity star you put on your Christmas tree. And
he comes down, and then there’s two older people, who are driving down the road. They’re too old.
Does anyone remember what their names are?

Man: John and Martha Kent.

David Bruce: Yeah, John and Martha. Martha starts with “M” and John starts with... come on, give
it to me. . .

Voice: Joseph and Mary.

David Bruce: Yes, Joseph and Mary. Now, when Superman hits the Earth, he forms a womb. It’s
amazing, virgin birth—see? Then, Superman walks out of this womb-shaped cavern caused by the
satellite’s impact on a red cloth. There could be nothing more symbolic of the virgin birth in all of
Hollywood. Nothing. Nothing comes close to it. Then he’s raised—does anybody remember what
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he does before he goes into his “ministry?” He goes to the...
Man: Becomes a reporter.

David Bruce: Yes, he becomes a reporter. Before that, he goes to the Fortress of Solitude, which
would be equivalent in the gospels to the . ..

Man: Wilderness experience.

David Bruce: The wilderness experience. And Mary communes with his father. Then he finally
dons the Superman suit. Very tremendous, he looks around, saves kitty cat and Lois Lane from
falling helicopters and all this kind of stuff. Now, he has an enemy, and his enemy is . . .

Man: Lex Luther.
David Bruce: Lex Luther! Sounds like . . .
Man: Lucifer.

David Bruce: Lucifer! And where does Lex Luther live? Yes, down, down, yes. And what’s that
symbolic of?

Voice: Hell.
David Bruce: Now he has a female person that works with him, and her name is . . .
Man: Nobody can remember it.

David Bruce: Eve Tessmacher. [laughter] Eve Tessmacher. Incredible! Now, she is the equivalent
in the story to Mary Magdalene. Now, how many of you might be Baptist? An important element
among the Baptists is what?

Voice: Baptism.
David Bruce: Baptism, right. Baptism is symbolic of . . .
Voice: Death and burial.

David Bruce: Yes, death, burial, and resurrection. Isn’t it more wonderful to think redemptively
when you see a native story than to think in the flesh? Let me say that again. Isn't is much more
wonderful to think redemptively than to think in the flesh when you look at native stories? Say
yes!

Voice: Yes.

David Bruce: Maybe you're not convinced, but I think it is. Put this mind on that was also in
Christ Jesus. Some people wear crosses around the neck. Lex Luther takes Kryptonite, puts it on
a chain, and puts it around Superman’s neck, then pushes him in the pool, and he goes under the

water to die. That is a symbol of the cross, death, and burial. Who was at the tomb when Jesus was
in it in John’s account?

Voice: Mary Magdalene.

David Bruce: Mary Magdalene! Eve Tessmacher helped Superman out of the watery grave, on the
condition that he go save her mother. That part’s not in the Bible. [laughter]
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They needed a motivation. How many have you have read the Apostles’ Creed? What happens to
Jesus in the Apostles’ Creed when He’s dead and buried?

Voice: Goes down to Hades.

David Bruce: Yes, right. In the movie he looked down the San Andreas fault because there had
been this huge earthquake. That's where the bomb went off, and he pushes up the earth. Do you
know in the book of Matthew it talks about earthquakes at the time when Jesus Christ died on the
cross? Have you read that the dead came back and walked? Can you imagine all this in a Hol-
lywood movie? I mean, it just sends chills up my spine. If I were a missionary and I went to any
culture and they had this kind of stuff all around me, I'd be bouncing up and down for joy! Not
boycotting, I would be jumping for joy!

Lois Lane has fallen into an earthquake hole, and the car has been crushed and she’s died.
Dead come back to life. He spins around the Earth, reversing this direction of the earth, BC/AD.
Everything goes in reverse, and Lois Lane comes out of the things, comes back to life, and has her,
sort of, resurrection. Amazing thing. And then, at the end of the movie, Superman says goodbye to
his disciples—all two of them—Lois Lane and Jimmy Olsen, and ascends back into Heaven. There
you go. The whole Gospel story. It's amazing, isn't it? We have got to change our culture and we've
got to do it quick. We are going downhill, and it’s really bad, what’s happening out there right now.
Really bad. We've got too much kidding around. We can do it, and I'll tell you why we can do it,
and I'll tell you why we have to do it.

Tell me the story about E.T. This will only take five minutes, then I won't do anymore. E.T.
Tell me the story. E.T. comes from . ..

Man: Outer space.

David Bruce: Outer space! First night on the ground he spenditina ...
Voice: Tool shed.

David Bruce: Tool shed, and the tool shed is like the . ..

Voice: Manger.

David Bruce: Manger. Yeah, the cave.

Voice: Stable.

David Bruce: It’s like the stable, thank you, yes! Yes, like the stable. And “Reese’s Pieces” would be
equivalent to. ..

Voice: From Heaven. [laughter]

David Bruce: 1 was going to say gold, frank-
incense, and myrrh, but yes, O.K. And then
the kid disciples. And does E.T. have a death
scene? Yes! And how do we know E.T’s dead?
It's a flower. Not exactly an Easter lily, but
same, kind of different. And then all of a sud-
den the little boy knows that there has been a
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resurrection because—new life in the flower. The resurrection of Jesus Christ ALWAYS brings new
life.

If we will enter into His death and burial we will experience new life. In abundance. Then,
at the end of the film, what happens? He goes, in a sense, back to “Heaven.” All these stories were
told at a time in our culture when it was impossible to present a story of Jesus Christ with the
ascension. Consider Godspell, or Jesus Christ, Superstar. All the films in the popular arena that we
had couldn’t talk about Jesus Christ, but we could in our faithfulness, I think. Isn't that interesting
how our culture is? It's O.K., because if you're a Christian, you can pull that out for people. Great
after-movie conversation for somebody who needs to know Christ.

That's the website, that’s the path I took. Digital Divide. Oh, wait, I have to tell you this one
thing. The woman who wrote E.T. —oh, you can go on Mario Puzo’s website, it’s in Italian, and he
will cite “HollywoodJesus” as the official spiritual interpre-

Usually what people talk about when
they mention the Digital Divide, is the
difference between the people who
have technology and those who don't.

tation of his work. I took that as a great compliment. I could
tell you about Kevin Smith in Dogma. He put the whole
Hollywood review of his film on there. He was looking for
friends [laughter] for Dogma. But the woman who wrote

E.T., after she got into writing it realized—she was a former
Methodist was she?—she realized that the story was running very much along the lines of the life
of Christ. And she said, when she and her friends realized that’s what they were doing—many in
Hollywood have a Judeo-Christian background, they don’t know why they’re writing the elements
in their movies. It’s just part of the culture.

Thats why it’s so rich for us, in terms of evangelism. She said, as soon they realized what
they were doing, then they had fun. And you can read her comments in “HollywoodJesus.” She
said, “Then we started putting all these things about Jesus Christ in the movie E.T.” Stephen Spiel-
berg is Jewish, and when he was making the film, it was told to him that really what he was doing
was retelling the story of Jesus Christ. You all want to know what he said when he discovered that’s
what he was doing? He said, “Don’t talk to me about it, I'm Jewish.” Bottom line, he knew what he
was doing.

O.K,, Digital Divide. Switching to the lecture mode now. I want to talk about three dif-
ferent things in terms of digital divide. Usually what people talk about when they mention the
Digital Divide, is the difference between the people who have technology and those who don't. I
want to break it off into two more categories beyond that. I want to start maybe with the poor and
rich countries. The economists had a whole section on the real Digital Divide. They were saying
that these poor countries just could not get on the internet. They cited several problems. First was
health; second was literacy; another was power—that is electrical power; and fourth, money. I'm
very happy with the people trying to bring the Gospel to illiterate countries on the internet, but it
isn't exactly a harvest field, yet. Their work will be the underpinnings of what evolves later on. The
best use of the internet right now, is to reach those who are on the internet. And give a God Bless
to those who are making such technology available to those in small countries.

-10-



INTERNET EVANGELISM IN THE 2 15T CENTURY: A READER

When you have health issues, you are not interested in the internet. It’s a matter of surviv-
al: where’s your next meal coming from? What about sanitation? Plagues. AIDS crisis. Literacy—if
you can't read, internet does you little good. Electrical power. So even if you have electrical power,
do you have money for a computer? How many people testify that your computer habit has cost
you some big bucks?

The most immediate answer to the Digital Divide that exists in the Third World, is,
number one, government cooperation. What that means is to allow private enterprise to set up
such things as cell phones. Cell phones is the best technology that we can put in countries like that
because it doesn't require an infrastructure. So hopefully, cell phone technology will advance, and
then through that I think we can bring in internet technology. What is interesting, though, about
the Third World, is this. Have you seen this chart? Amazing thing. In the year 1900—this is from
the US Center for World Missions under Ralph Winter. On the Day of Pentecost, the church starts,
right? I know there’s some debate on when this church started, but I'm going to say it started on
the day of Pentecost. Give me an Amen?

Voice: Amen.

David Bruce: Okay. One thousand - I'm not supposed to round, because this creates a conflict on
the screen, but that’s too bad, so sad. [laughter from voices] One thousand, nine hundred years,
Christians reached two and a half percent of the world’s population for Christ. Brought them to
Christ. Two and a half percent of the world’s population at the end of one thousand, nine hundred
years were in a Bible-believing, Christ-centered church. How
many of you think that’s good? One thousand nine hundred years

What's now taking place is

. - to bring 2.5% of the world’s population to Christ. Say it stinks! It
native-based missions. i
does! We have the worst examples of what Christianity was

during that time. Say Amen.

O.K., then from 1900 to the year 1970 we had the greatest church growth we ever had. It
went from 2.5% to 5%. We doubled it, in 70 years. Incredible. And, one of those reasons that I've
put up there is that WWII generation that went to war, and came back—when they came back,
they wanted to reach the world that theyd been to for Christ. Things that happened after WWII,
for example. Southern Baptists were mostly in the southern states, and after the war they were dis-
persed all across the United States. Huge missionary movement after WWII, they have come back.

What's now taking place is native-based missions. From 1970 to 2000, we’ve gone to 11.5%
of the world’s population belonging to a Bible-believing, Christ-centered church. Give a hand!
That means that one person out of nine, worldwide, is in love with Jesus. This is great stuff. Now
I'm not talking about Orthodox, and I'm not talking about Roman Catholic. I'm talking about Bi-
ble-centered, Christ-centered, evangelistic type churches. Wonderful! Absolutely wonderful. Most
of this growth, by the way, is in countries where we don’t have the technology that we have here.

Now this is an interesting one. When did Martin Luther do the translation of the Bible in
Common Language? 1500. Isn’t this interesting? The relationship between church growth and
translation of God’s Word into the language of the people? See a relationship there? I would say
that if we are going to use the internet to reach the world for Christ, we shouldn’t speak in “Chris-
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tianese.” But we should speak in the language of the people. I'll give you
my twist on Pentecost. How many of you know the day of Pentecost?
What happened on the day of Pentecost?

Voice: Many were saved.

David Bruce: Many were saved. O.K., just before the many were saved,

what happened on the day of Pentecost? You're going to have to use
the “T” word, as much as you may not like to use it, go ahead say it.

Voice: Tongues.

David Bruce: Tongues! Yes. What language did Jesus speak? Say,

“Aramaic” Aramaic. Everybody knows that since Mel Gibson, right?
Aramaic. Great resurrector of dead languages, proving that they still
are relevant in today’s culture. Jesus speaks Aramaic. Now tell me, if

you were a disciple of Jesus, and you had any inclination that Jesus was
the Son of God, what would you be doing?

Voice: I guess I'd be taking notes.

David Bruce: Yes! Now, if Jesus said something, wouldn’t you think, wow, that’s totally it. Wouldn’t
you? Come on, wouldn’t you? And would the language He was speaking be important to you? Say
yes, come on. Gives nuances to everything, wouldn't it? Yes! How many actual words do we have
in the Holy Bible that Jesus spoke in Aramaic?

Voice: Thirty-two.

David Bruce: Oh yeah, that was good. Who said that? You said 32?

Voice: Just guessing.

David Bruce: Oh, maybe he’s wrong, but, I say wow! Where is it? Again, go ahead?
Voice: The Crucifixion.

David Bruce: Yes. And He quotes which Psalm?

Voice: Psalm 22.

David Bruce: Exactly. It’s the only thing we've got. Isn’t that amazing? Well, why didn’t the dis-
ciples think that the exact words of Jesus were the way to go? I would’ve thought that. Voice:
Nobody else spoke it.

David Bruce: Now, what does that say about God? That’s something we have. I tell you, us Protes-
tant evangelicals, we spend a lot of time in that old Greek. We nuance it and everything else. And
it makes you wonder if maybe that is a direction we really need to be focusing on. O.K., on the
day of Pentecost, these disciples were empowered by the Holy Spirit to proclaim the very Word,
the very Gospel of Jesus Christ. The Holy Spirit fell on them, and they began to communicate to
the audience not in the language of the speaker, but in the language of the listener. That’s what’s
important to God and that’s the statement God made on the day of Pentecost. That’s why you can
take a look at Bible translation, and the growth of the church. When we get the Word of God in
the language of the people, the church grows.
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Movie: [music]
Narrator: Christian faith is growing explosively in Asia, South America, and Africa. We're living

through the greatest age of Christian conversion in history. Some experts predict, that in Africa alone
there will be 600 million Christians in just 25 years.

Voice: The hour of God has come for our continent, its our duty now to fulfill Jesus.

[end movie]

David Bruce: 1 like rock 'n roll, and I like rock 'n roll loud. O.K., what did you just learn?

The area they were showing there—there’s really no internet access. But this is wonderful,
where the technology doesn’t seem to be as developed, God has a tremendous move going on with
native people. They are receiving Jesus Christ, and the church is growing exponentially. It's won-
derful. We are living in the greatest church age ever. Ever!

[movie begins again]

Man: 1 feel and I see and I touch on daily basis, the reality of the growth of the church in Africa.
Narrator: Timothy Olinade, head of a Nigerian missionary organization, says economic and social
conditions are propelling Christianity’s growth.

Man: For the last 30 years, Africa has witness tremendous upheavals. From civil war, to catastrophic
events, to crises of different natures. And usually at the end of every crisis, people seek out God to
have something different from what you've been doing before.

Girl singing: Everybody praise the Lord now...
Man: Another thing why, the church...
[another movie segment]

[Bruce asking for technical assistance, toying with video]

David Bruce: We'll put it on the web. The point was, there is some technology that is being used
in those countries. And you saw what that was, yes? What was it? The Jesus film. We can take
technology in—how many of you know that the Jesus film is the most watched film in the his-
tory of the world? No other film even comes remotely close to it. And God has used that to bring
thousands upon thousands, hundreds of thousands of people to Christ. God is moving in the land
which we cannot reach digitally very well. I want to talk about the developed nations—the digital
divide in the nations that have the internet. What’s the predominant language on the internet?

Man: English!
David Bruce: English! Followed by Chinese, Spanish, Japanese, German, French. If you want to
communicate on the internet right now, the prime language is English. This is a chart showing

the growth of the internet - it’s just exponential growth. The internet has become part of our lives.
When you download this, this is the internet used during the Super Bowl Sunday.

What this demonstrates is the interaction between all of our digital kinds of equipment and in-
terests. We live in such a fluid age, but it’s all connected digitally. First I talked about the poor and
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the rich countries. I said that in the Third World, it’s not a win situation right now, in terms of the
internet. What I said about the developed nations is, that it’s all over the place—it interacts with
life. Now what I want to talk about is the real digital divide, and that is the digital divide between
the church and the world. Here is where I want to make my strongest statement. Who are Chris-
tian websites directed to? It’s 99.1% of the problem. It’s called the “Christian subculture.”

Man: What do we do?
David Bruce: Blow it up.
Man: Blow it up?

David Bruce: Blow it up. The “Christian subculture” is not win-
The“Christian subculture”is not ning people to Christ. It’s providing the choir with great resourc-
winning people to Christ. es, but the Kingdom of God does not grow if we're spending all of

our time talking to the choir. The Kingdom of God grows when

we follow the patterns in the Bible, proclaiming Christ to the whole world, yes?
Man: Yes.

David Bruce: By the way, who is the most powerful group in the world today? Who is? Don’t you
think it's the ACLU?

Man: The courts.

David Bruce: Haven't they taken away so many of your rights? How about this one—how about
on the day that Jesus Christ ascends into heaven, He gathers all the attorneys around Him, yes?
And He says, “Go into all the world, and legislate change!” Oh, no, He said that to the politicians.
Do you think it was the left with the right He gathered around Him? Who did Jesus gather around
Him? Yes, the disciples! What did He say, who had all the authority? He did! And then He said
what? “Go into some parts of the world and .. ”

Man: No.

David Bruce: What?

Man: All

David Bruce: All. Good, all! All. And do what?
Man: Make disciples.

David Bruce: Yes! The church is the only group that’s been commissioned by God, to change it.
We're it. We are the most powerful force in the world today. We just forgot! We've been telling it in
the Christian subculture because we feel so good there. It's time to change this. Give me an Amen.

Audience: Amen!

David Bruce: Yes. And we've got to change it! Do you know what’s at stake? If we don’t change it,
I've got to tell you, the U.S. of A. is going to be looking like Europe, very soon. What’s been hap-

pening here in this country? What I'm getting at right now is even though the church is growing
explosively worldwide, guess what? We're not. In most recent time, the traditional churches have
been losing members. You all know the traditional churches don’t you. Name em for me.
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[Audience throw in some answers]

David Bruce: Yes, a lot of them have “United” in front of them. United Methodist, United Presby-
terian, United Church of Christ; but really as some of those churches have been following less rela-
tive in terms of the Gospel, there’s been a church move, a church shift, a shift of membership that
has been going on. How many of you were around in the 90’s and saw that church shift? Where did
it go?

Man: Saddleback.

David Bruce: Saddleback—Yeah!

Man: Seeker-sensitive church.

David Bruce: Seeker-sensitive church. Yes, we have a big migration over to these big Willow
Creek, Saddleback, Calvary Chapel. Even then you had all these churches that just sprang up all
over in the 90s. All run by baby-boomers. Did you know that 50% of the church today is baby-
boomer? Makes me feel good about my generation. But did you know that only 9% of Gen-X is
sticking?
You know, “Worship His Majesty” by Jack Hayford may sound like a contemporary piece
of music to a baby-boomer but I got news for you—it’s a
| would contend that the Bible mandate moldy-oldie. Gen-X listens to it and they think, “What is
to pass the faith unto your children is not this old music?” Is the church speaking the language of
the next generation? It’s been its biggest growing problem.
I would contend that the Bible mandate to pass the faith
unto your children is not exactly happening. If you're

exactly happening.

going to pass it on to your children you need to speak the language of your children, so that they
can understand.

Mega churches seemed like church growth—next point—but was it church growth? No, it
was just changing over. If you went to a mega church and you were to ask people—well, number
one: go to a mega church and stand in the lobby. Guess what isn’t going to happen when people
walk out? Unless you're shaking hands your hand won’t be shook. It’s a crowd of strangers. And
if you can ask, “Why do you go to this church?” someone’s going to say to you, “I had some best
friends they came here. They invited me. I've found the Lord Jesus Christ, I got baptized; this is
where I found God.” You ask another person; he says, “Yes, I used to go to the Methodist church
where my parents go but you know it just didn't speak to me so now I'm coming here” You ask
another one, he says, “Yes, it just had a great youth group and the church I was at didn’t have one
so I'm coming here”

So what you're going to hear is church transfer and some conversion, but unfortunately
the conversion that’s happening in America is not keeping pace with the death rate. What does
this mean? It means that four months ago the Protestant church in America, for the first time in
American history, dropped below 50% of the population of the United States of America. The first
time in all of history under our watch.

-15-



INTERNET EVANGELISM IN THE 2 15T CENTURY: A READER

Why is this? More comfortable. I propose something really radical. I propose that we
return to the mandate in Matthew 28:19 as being the most important paradigm that we have, right
now, for the church. What makes this conference important, and so vital, Is that what’s at stake
is the kingdom of God in America—North America. We need to make the Gospel relevant to
our audience. Because however we are doing it now, despite some gain, and some very incredible
conversions that people are having because they’ve given their lives over to God for a relationship
in Christ, largely, that’s not what’s happening. We need to change it. That’s why the internet is so
vitally important.

How many of you know that people don’t congregate very much outside anymore. You
ever see a sidewalk of a big city in the 1940s, 1930s, and you look at that same sidewalk today—
very few people. We're not social people anymore. People go to work in their cars, they get out
of the car, they go up to wherever it is they work, they come down, they get in the car, they drive
home all by themselves, they don’t carpool, and they enter into a garage which is connected to
a house. They go into the house and they never even see their neighbors! Americans don't even
know who their neighbors are anymore! Yes, I may be exaggerating but I'm close aren’t I? We need
to make faith for people.

Man: What models have you seen that are working?

David Bruce: Oh. Id like to get into this a little later. It's called the “Revolutionary Model,” which
will be a big issue with the release of the latest book from George Barna who looks at all this phe-
nomena. But maybe I'll touch on it.

Man: What models have worked?

David Bruce: What models have worked. Maybe I'll touch on that; I think I will. I'll post on that
point— what models have worked.

[a video starts playing in the background] [some inaudible words in video]
Man 1 in Video: This joker wants to race?
Man 3 in video [screams]

Man 2 in Video: that's ridiculous.
David Bruce: You know this one, don’t you?

Man 1 in Video: He wants something.

Man 2 in Video: He’s probably drunk.

Man 3 in Video: [shouts] You're going the wrong way!
Man 1 in Video: What?

Man 3 in Video: [shouts] You're going the wrong way!
Man 1 in Video: He says we're going the wrong way.

Man 4 in Video: Oh he’s drunk. How would he know where we're going?
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Man 1 in Video: Yea how would he know. Thank You, thanks a lot. Terrific. Thank You.
[car honks]

Man 2 in Video: what a moron.

Man 3 in Video: Get going! It’s the wrong direction! You're going to kill somebody!

Man 3 in Video: You're going the wrong way!

[some commotion in video]

Man 3 in Video: You're going the wrong way!

[a car honks]

Man 2 in Video: What?

[a man starts screaming in the video] [maniacal laughter] [silence]

[video stops playing]

[audience laughs]

David Bruce: Point is we are going in the wrong direction. When you’re going in the wrong direc-
tion what do you got to do? Turn it around! Which, by the way, we can do. Realizing you're going
in the wrong direction, and then turning around and going in the other direction, is repentance.
In the best definition of the word, the church needs to repent.

Reasons why evangelism websites—that is, websites that speak to the culture rather than
to itself—are not there, and I've heard this, people: “funding,” “no money.” I would testify to the
fact that you lived in poverty if you decided to go full time on the internet with a evangelistic site.
I will testify to that. Time, it takes time. And you've got to be part of the call, the vision. You've
got to have the vision for it, and more. I hesitated to put this on, but you know I really do be-
lieve—and I don’t know why it is and I think it would be a whole interesting discussion—Why
does the American Church have a death wish? I can’t think of any other reason why it would not.
Why aren’t evangelists evangelical? Why is it that we seem to want to die, and not survive, or even
increase?

I think I do want to talk a bit about the revolution that’s going on. It just simply has to
do with when a revolutionary (and many of you are) gets a call to do something with his life for
Christ, that enriches the Kingdom with souls. What you discover quickly is that there isn’t a para-
digm in your local church, within your church structure, that fits what you've been empowered to
do, called by God to do, what’s on your mind to do, what your hands are finding to do, that you
want to do with all your might. You discover that it isn’t working in the church. You don’t give that
an awful lot of thought, but what you find yourself doing—which is what most of you are, that’s
the reason why most of you are here—it’s because you sense that the call of God to go out and do
this thing. That’s what we are becoming.

George Barna identified in this last five years that 10 million evangelicals have left the
church. 10 million. Not just any evangelical, but evangelical lay leaders have left the church. A
month ago when Christianity Today picked up the story, they talked about people who used to go
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to church but are no longer going to church. But they missed George Barna’s point. What George

Barna has discovered is that people aren’t just dropping out of church because they’re not inter-

ested in going to church anymore; they’re dropping out of church to do their own ministry. People

like myself, “Hollywood Jesus” When I had the idea of “Hollywood Jesus,” I went to my denomi-

People aren't just dropping out of church
because they're not interested in going to
church anymore; they're dropping out of
church to do their own ministry.

nation and I said, “Look at this: we can use native
stories to reach the culture for Christ! Just like a
missionary! You know, use missionary strategy right
here in the U.S. of A” And they said to me, “Well,
that’s good, David, go ahead, do it, good, but no
connection.” Today, their website, is 300,000th on the

internet. That is the 300,000th most visited website.
You can go to alexa.com and put any web address in there and it will tell you its rating on the
internet; it's owned by amazon.com. It’s Alexa—alexa.com and you can put in your denomination’s
website, you can put in any church website, and you can see just how effective they are.

“Hollywood Jesus” as I am speaking to you right now is 35,000th on the internet. 35,000th
most visited website on the internet. I mean that’s great, but I did it out of a call and a concern
to reach my culture. And that’s just something, for some reason, that isn’t working too well in
churches. I guess because of time and money, they don’'t have a paradigm force, they’re not used to
it, it’s not part of their larger picture. Usually in a church you are a Christian educator—where are
the majors in our seminars? You all are the rare ones, because you're here. You all are the direction
of the church. You all, because you are here thinking about evangelism, are thinking “outside the
box.” The people that are gathered here, you have something going on inside of you; others have it,
but you're responding to it.

That’s why this conference and you are so important. Whatever it is God has called you to
do, I hope that in this conference you will discover the encouragement, the support, and the tenac-
ity to carry it out. I do. We need to return to the mandate of Matthew 28:19. Model God’s love for
the world, John 3:16. “For God so loved the world that He gave . . ” That’s right—a good place to
give yourself to—the world that needs to know Christ, and build on the best traditions.

I think Luther, Wesley, and Graham are wonderful representations of what the church can
be. Luther went to the pub, heard tunes, changed the lyrics, and sang them in the church and you
know what those are—you know those stories, don't you—and those are the hymns that people
wanted to hang onto. There’s nothing wrong with them, you know; just, why can’t we follow what
he did? You know, that idea. As a matter of fact, you know he brought this controversial musical
instrument into the church—a very worldly instrument. You all know what that was, don’t you? I
mean he brought it in and sat it down there and said, “We’re going to play our music on this!” and
they said, “You can’t do that! That’s a very worldly instrument! They used that down at the bars!
Nobody’s going to feel religious with an organ!” We’ve hung onto the organ ever since! Church and
the parlors - funeral parlors - are the only ones that ever use it.

Not that there aren’t great organists or not that we can't do anything great with it, with
what we have, but we just need to move on to follow the examples of Luther or Wesley, who gave
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us kind of an approach to Bible study, bringing people into the Word and going out into the
hinter-land; and Graham, actually having mass rallies that everybody’s invited to, and making the
real effort to mobilize churches to bring loved ones to hear the Gospel of Jesus Christ.

You just need a fresh vision, a collaboration in sharing, and in a workshop I would like
to talk about the collaboration that’s possible. I think the best way to do this is to end the Chris-
tian use of copyright. I would like to propose a different system of protecting what we write from
people who would change it maliciously and yet being able to share that with others. One of the
hard things in a website is content. And so I would like to propose a Creative Common approach,
but in a workshop later on.

I'm going to play a song. Most of you have heard this song, I hope, but listen to the words.
Unfortunately the words won’t come up on the screen because my motion isn't working. But then
again in our culture. Listen to this, this is a song that was on the pop charts for a long old time,
and just listen to it. The words are easy to understand. Those of you who haven’t been listening to
pop music may be new to this.

[music begins playing]
[song] Train: “Calling All Angels”
[music ends]

David Bruce: If you were some other missionary in some other culture and you went in and you
started talking to the natives and you said, “What do you guys do?”

“Oh, we're calling out to the angels.”
“Oh, why are you calling out to the angels?”

“Well you know this crummy world—it’s all falling apart and we need some hope! We're calling
out to the angels because we want to know what’s real!”

Isn’t that what the lyrics said? Jesus said the fields are white unto harvest, but hold this
back. Thank you.

[audience applauds]

David Bruce: Stand! Stand, stand, stand, stand, stand. Everybody hold hands. Hold hands with
somebody next to you. Hold hands. Hold hands. There you go. Now, turn to the person next to
you and say, “I love you!”

[audience says “I love you” to each other]

David Bruce: Could you say that with some passion? Welcome to the only place left in our cul-
ture! Somebody can say “Stand up! Hold hands! and tell the person next to you ya love em!” That’s
your power! [stops shouting]

Don't let go your hands yet. The 100 most popular movies of all time—you know what
they all have in common? Not sex, not violence. The top 100 pop songs, you know what they all
have in common? The top 100 country and western songs, the top 100 novels? All of them have to
do with relationship. People are hungry for a relationship that works and we can bring them a rela-
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tionship with God through Jesus Christ, and with the church. This is the best thing that the church
has, and this is what makes it so vital. You are the most powerful force in the world today. May

the Lord Jesus Christ empower you to do that which God has called you to do. Do it with all your
mind. Fight circumstances. Despite what others might think, you have a call. Receive this blessing,
and do it, with all your might. Amen.

[audience says “Amen”] [audience applauds]

DAvID BRUCE is Webmaster of www.hollywoodjesus.com, the highly popular Internet site for movies and
culture. A former pastor, he believes youth workers and teenagers should practice the same willingness to
move out, observe culture, and then engage people with the Gospel by using what they've observed and
already know.
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How 1S EVANGELISM CHANGING
IN THE 21ST CENTURY?
by Allan Beeber

y background is really not normally what you think would bring someone into evangelism.

My actual undergraduate background was honors chemistry and then I got into plastics,
polymer science. I was at University of Massachusetts in 1973 that a guy from MIT shared the
“force virtuoso” with me and I said, “Uhhh, I'm not sure if 'm a Christian. OK, I'll pray. Jesus, if
this is real, come into my life”

I didn't feel any different. I went down to the Campus Crusade meeting; there were some
smiling faces there. The girl whom I had been dating had been praying for me—she had every-
body praying for me. So everybody was happy and I felt, “huh.” But, God heard my prayer and
over the next couple of weeks for the first time, I began to get a real desire to read the Word of
God. And, for the first time, this stuff made sense and I didn’t just fall asleep. I started reading
more and more and it was like God had turned the light bulb on in my mind. I started growing
and the Campus Crusade guys said, “You know, why don’t you join us in this discipleship group.”
So I'said, “Sure” And then a year later, “Why don't you leave to go down to graduate school” And I
said, “OK, I know some Christians.” So we started a group and we started inviting non-Christians
and they started coming to Christ. We became known as the “God Squad” at the University of
Massachusetts.

While I was in France for my doctorate, God pulled me into full-time Christian work. I
was kicking and screaming but, basically, what happened was that God was calling me from a great
job. He said, “Not only do you have to give that up, I want you to on full-time staft for Campus
Crusade.” I said, “No, no, no, no. Don’t you want some missionaries supported by me? I promise
I'll go to a good church. I'll really give money, I promise, all the time” And you know, He had this
silence. You know, I could almost picture the Father in Heaven, on the throne, just kind of sitting
there like, “When Allan is ready to talk, we'll have a conversation. But until Allan really wants my
will, 'm not going to say a thing because Allan’ telling me what he wants me to rubber stamp for
his life” And I got really scared because I did not want to trust God for my room and board; I did
not want to go into missions.
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CYBERMISSIONS:
USE OF THE INTERNET IN MISSIONS
by John Edmiston

p until a couple of years ago, when you talked about missions and computing you were talk-

ing about fund-raising databases, the local office network of a computing society. No one
saw computers as a way of reaching the world. It was something that was just done in the back of-
fice of the missionary society. Then the engineer came and missions put up their websites: the SIM
website, or the OM or APCM websites. But those websites weren’t aimed at reaching the lost. They
were aimed at fund-raising for their respective missionary societies. Unfortunately, that is still
predominantly the case. Very few people are using the internet intentionally to reach the lost as
a front-line application. Only a fairly small handful of people are doing so successfully; those do-
ing it full time are very rare. What we’re going to look at today is “cybermissions,” the intentional
front-line use of computers and the internet to facilitate the greater mission.

I'll open up with a word of prayer: “Father of heaven. . . Father in heaven, who has created
the heavens and the earth. We know that you have made people to know you and you have created
ways in which we can reach you, and one of these ways is the internet. We ask that you will send
your Holy Spirit on this small gathering, that we may learn, that we may understand, that we may
grow in the way we can use computers and the internet to reach the world for Jesus. Be with us.
Reveal your Son to us. Reveal your mission to us. We pray in Jesus’ name. Amen!”

Let’s go to William Carey, the great Baptist missionary. He talked about the use of
means—missionary societies back then—thinking intelligently and pragmatically about how we
can communicate the powerful Gospel of Jesus Christ to as many people and nations as possible.
He was very efficient in his Bible translations and his other works. If William Carey were here
today, I'm sure he would be advocating cybermissions, because it is a very efficient means of reach-
ing people for Jesus.

The average cost of producing an additional baptized believer in today’s church is
$300,000. The average cost for doing that online is about $100. That’s the cost efficiency of the
internet. One of these means is the use of the internet. The internet has many features that make it
very well-suited for missions. It reaches about a billion people in many nations simultaneously. It
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can build community. It can reach a mass audience. It can communicate just one-to-one securely,
especially if you're using Skype and other one-to-one, point-to-point encrypted chat mechanisms.
You can use a vast variety of media. You see, the internet is not a medium, it is a way in which you
can find media. On the internet media is text, graphics, audio, video. You put the media on the
internet and the internet just helps you find the media. The media don’t go anywhere. They sit on
that server. It is not a broadcast medium. Nothing goes out via the internet. The people come to
it. If it’s streaming audio, it does go out, but the people come to the media on your server. They
get there by following a community of links or going to a search engine. It's connections between
media. It's media with hyperlinks embedded in it.

On the internet you can use a wide variety of languages; it can be regionally or cultur-
ally targeted. Other advantages: you don’t need airfare to reach your target, you don’t need a visa.
There are fewer health problems. There’s greater personal safety, especially when witnessing to
Muslims. You can get into closed countries and reach community leaders. It works even when
you're asleep.

My first experiences of internet evangelism were incredibly humbling. I've been brought
up in, “get the Four Spiritual Laws, go to someone, share the Gospel with them or preach from
the pulpit and make the decision” kind of evangelism. I had come to believe in my little heart-of-
hearts that I was a very effective little evangelist, and that somehow this depended on my person-
ality. I went online and my Gospel presentation was very simple, it was what we call “Old Roman
Roads: 3:23, 6:23, 5:8. 10:9,” with a little bit of explanation on each verse. The response form, you
know, down on the bottom with, “I decided to follow Christ for the first time. Recommit. . ” —you
know, four or five things there. Twelve follow-up lessons. Download a Bible. All on one page.

Suddenly people were coming to the Lord in considerable numbers. I'd wake up in the
morning and people would have been saved without my intervention—without my wonderful per-
sonality being involved at all. It was just the power of the Word of God and the Holy Spirit. People
were seeking, typing “how to become a Christian” into Google, and arriving at my website page
called “How to become a Christian, giving your life to Jesus.” And I wasn't involved.

I thought, “These can’t be real conversions because I'm not involved.” It took me quite a
while to see that, yes, they were really saved and they did come to Christ, because it’s not John Ed-
miston who is the power of God unto salvation, is it? The Gospel is the power of God unto salva-
tion. And you can encounter the Gospel in the Bible, you can encounter the Gospel in a Christian
tract, you can encounter the Gospel on a web page. If it's the Gospel and it’s properly explained in
the heart language, that’s the power of God unto salvation. It will do its work, and it does do its
work with amazing efficiency. It's extremely cost-effective, and it’s ideal for a retired missionary.

I want to get our tech people over here tied up with our retired missionaries over there
who have deep cultural and language skills. Put the two together and have these missionaries who
have still got good health have another fifteen years of missionary work online. Many people who
are highly effective in the fields have come back because of illness just when they were getting ef-
fective and understanding their culture. They can get on a computer, they can get online, they can
do dynamic work for Jesus—the biggest advantages.
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People arrive at websites because of purposeful behavior. They click on a link or a search
engine. Thus, web visitors are there with a purpose and already have some interest. If people arrive
at your website they have a minimal amount of interest. They have at least clicked on that link on
Google, or they’ve clicked on a link on another website. They are pre-approved; pre-selected. You
are not dealing with apathetic people or highly resistant people. You are dealing with people who
at least have some interest in the Gospel. You are ministering straight to the people you want to be
ministering to. You are able to minister to people who are already interested in what you have to
say, and that’s the biggest advantage of cybermissions.

If you put up a Christian website on depression, you know the people arriving at that
website are already interested in depression. Maybe theyre depressed, maybe they have a relative
who’s depressed, maybe they’re a counselor; but you know they wouldn’t be visiting a website on
depression unless they were already interested. You’ve got an audience that’s already hot to trot.
That’s much better than trying to preach to some of the country churches in Australia, especially at
harvest time, when everyone is tired. They’re like blocks of wood. You don’t get that response on
the internet because they’ve been pre-selected. You're already talking to people who are interested,
and for an evangelist that’s what you want. You want to be talking to people who are already
curious about the Gospel. People use the internet to do private searching for information. It’s a
community of seekers driven by curiosity. It might be curiosity about relationships, information,
politics, sex, religion—all sorts of things. They will chase along through the community of links as
they search for their private information. The thinking
they’re not allowed to do in their culture, they will do
You want to be talking to people who online. They search for things their culture defines as
are already curious about the Gospel. illicit. It might be pornography, might be forbidden
political information, it might be forbidden religious

information. Whatever it is, that's where people go to do
their sneaky peaking. Students go online to find assignments that other students have written so
they can cheat. They go online to do all sorts of illicit behavior.

That’s what you can take advantage of, because if the Gospel is illicit, as it is in China, Iran,
and other places, people can use the internet to search for something that is forbidden. And so
that curiosity drives them online. Whether it be conspiracy theories or health information, people
go online to find out what they are afraid to ask out loud publicly. People considering adopting
the Christian faith also use the internet to find out information and to talk to Christians. Religion
seekers are a major internet phenomenon, with forty percent at least of internet users regularly
searching for religious information online. If you've got a billion people online at the moment,
forty percent, or more, are searching for religious information regularly. That means you’ve got
four hundred million seekers already wanting to find out religious information.

What evangelist doesn’t want a community of four hundred million seekers! Now, my
response rate online is about two percent. In other words, one in fifty people that read a Gospel
form, fill it out and make a positive decision to follow Jesus Christ as Lord and Savior for the first
time. A lot more than that do recommitments. If you can get ten thousand people to read your
page in a year, all right. Divide by fifty and you’ll have two hundred people come to faith online.
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Getting ten thousand people to read a web page is not hard if you know how to do your
search engine optimization and create an interesting website or a bridge website. It is not hard to
lead two hundred people a year to faith in Jesus Christ. I'm not an evangelist; primarily I'm a Bible
teacher—1I run an online seminary. I've only a couple of evangelistic pages, but between them
I'm seeing between 500 and 700 people saved a year, with no work, because I'm mainly doing my
seminary and internet stuff. Doing face-to-face evangelism, personal evangelism, my best year was
100 offline. So, 700, 500 online is good. I'm happy.

Religion seekers are not just hits or visitors, or statistics, they have names like Bob and
Jane and Mohammed and Bing. They live in a real country and they do real work. They’re not
virtual people. They have histories, they have names, they
Are our websites even vaguely have places, they have connections. You lead them to
aimed at that enormous community Christ and they can lead someone else to Christ because

they’re real. They’re not just concepts. They're just as real

of curious people? . . .
Peop as people in the street and they come to a website seeking

answers to their questions. They are very curious about
Christianity. Are we seeker-sensitive? Are our websites even vaguely aimed at that enormous
community of curious people?

This is why the evangelistic page I have is very simply called “How to become a Christian.
Why would I call it that? Because someone out there who’s desperate to receive Jesus—and that’s
the person I want to talk to—is going to type into Google “How to become a Christian.” I want to
be at the top of that keyword search. I'm trying to think like a seeker. What’s a seeker who wants to
be born again going to type into Google? They're going to type in the words like, “born again, how
to become a Christian,” or phrases like these. That's what I call my web pages. I name webpage the
same as the Google query, and I try to think like a seeker on the internet.

I ask myself what I want the page to be like. It’s got to be fast loading. I don’t want to wait
for ten years for the page to come up. I want it to get to the point straight away because I'm desper-
ate to receive Jesus. I want to know how to become a Christian, because that’s where I am. I'm
right there on the skyline, right at the point. I know in my life I need something more.

That’s the person I'm aiming for. I arrange everything to pull those people oft the search
engine to my site. The search engine only refers those kinds of people to me. And I use the search
engine to select the people with whom I want to share the Gospel. Now you can spend all your
time in atheism,arguing with atheists and going around and around in circles, but no one’s saved
because youre going to the people who really don't want to hear about Jesus. I don’t want to talk
to them. (I do want to see them saved, but they’re not my primary target community.) My primary
target community is those people that are crying out to God, “Please show me how to get saved!”
You can design a webpage to reach them—people God has already raised up.

My partner is the Holy Spirit. He’s raising people up all the time. At any time and point, in
any crowd anywhere around the world, two percent of people are ripe and ready to receive Jesus.
Those of us who have preached evangelistically know, if you've got a crowd of 800 and you preach,
you expect 16 people down the front. If you've got a crowd of 200 you expect at least four people
down the front. Billy Graham has the same percentage, two percent. I get the same percentage,
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two percent. How come? Because it’s the Holy Spirit, not Billy Graham or John Edmiston. That
two percent is what God’s got already. They’re the people wanting to receive Jesus. You come along
with a simple, clear, outline and say, “Okay, I know God’s at work in your heart. I know you want
to receive Jesus as your Lord and Savior. Here’s how, now come down the front” You don’t have to
convince them because there is always two percent ready in any crowd to receive Jesus. There’s two
percent of the internet, ready, right now, this hour to receive Jesus Christ and you want to get them
on your website.

A lot of our websites don’t answer the questions that non-Christians ask of Christianity.
They'’re often the church website, which is just corporate image. “Here’s our church, here’s our
pastor, here’s our picture of our pastor preaching. Isn't he wonderful? Look at those smiling teeth.
Look at the big black Bible. That’s our pastor.” “Oh, look at our church building, look at our new
carpet. Look at our stained glass window.” The seeker might say, “Very nice, I like your stained
glass window, I like your pastor, but how do I get saved?”
Every website has to be asking, “What That's the question you have to answer: “How do I get
saved? What will I have to do? Will I have to pay any

spiritual results do | want to get for Jesus ) o _ ;
money?” All these silly little questions. Not that they’re

. . H ?"
Christ out of this website! silly questions. They’re big questions people ask, and

you've got to answer them. The harvest field is online. It’s
not offline, it’s right there—people seeking Jesus. Christian mission agencies need to get the point:
there are four hundred million people with spiritual questions who are just a mouse click away
from salvation. Websites need to be harvest fields and the website is one of your most strategic
tools for evangelism. Religion surfers can hear the Gospel online, just as they can hear it from a
book, a tract, or a pulpit, and give their lives to Christ. The right reason for a missions website is to
get spiritual results for Jesus. That spiritual result might be a conversion, an inquiry, discipleship,
helping a person out of a cult, training a leader—whatever. Every website has to be asking, “What
spiritual results do I want to get for Jesus Christ out of this website?”

Once you ask that question, it then dictates everything else you do. Some people say, “Oh,
we have a website now, look at this wonderful graphic.” Right, you've got a website, but what’s the
website going to do to get spiritual results for Jesus in your target community, in your unreached
people group, in China, in Zimbabwe, wherever? What’s that website going to do? And ifit has a
big video on there—what use is it? The people in Zimbabwe can't download it on their 56k mo-
dem. It’s not going to get any spiritual results for Jesus. You can explain, you can answer questions,
you can exert, reprove, instruct and disciple, train and counsel. You have to ask yourself, “What
would Jesus do with this website for his kingdom?”

Here are some possibilities: Web evangelism, Bible teaching, online seminaries, disciple-
ship, online counseling and mentoring, city-wide Christian web portals, targeting a specific people
group or interest group, offering practical help. One of the areas I hope to develop in cybermis-
sions is to have a web portal that helps churches in the developing world minister holistically
to their communities. Many of the communities around the globe are under-served with social
services. The government can’t or won't provide them. The urban slums, the great sprawling slums
of Asia and the mega cities, the urban areas, are heavily under-serviced. The only presence there is
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the church, and the pastor doesn’t have the faintest idea how to reach his community. But he can
go online. We'll have a database set up there, and people he can connect with, and do-it-yourself
instructions: “This is how to purify water in your community. You can make some money for your
church by purifying and selling purified water to help support your salary as a pastor. Here’s how
to go about it..” Then do this for dozens of different things so the local church can be holistic and
powerful; and it’s resourced from the website. The church becomes practical to its local com-
munity. One church is growing vegetables on its roof by hydroponics because it’s in the midst of

a terrible sprawling slum and people have no fresh food, no fresh vegetables. The church grows
the vegetables and sells them. That’s a sensible solution for that church in that context. Because so
many churches throughout the world are facing the same problems, they can all go back to the one
source, the one website, which can be a resource for thousands of churches around the world.

Question 1

John Edmiston: The question was, “Do these websites already exist or is it something I'd like to
do?” It's something I'm planning to do but there are already some websites out there and some
CD’s produced for this. But it hasn't been put into one big mega website.

Question 2

John Edmiston: 1 have been given a pile of information and websites so I know where the informa-
tion is. I then have to contact these people for their copyright permissions and then collect that
unto one big website. Then I need to find a graphic designer to simplify the information. It’s got to
be greatly simplified so it looks like a do-it-yourself manual—step one, step two, step three, step
four. The delay is that I have to get $50,000 to fund the people who will simplify this information.
All the information already exists, it’s just in a fairly inaccessible form, too complicated for the
average pastor in the developing world to readily use.

There is some very good information from the United Nations, and some produced by
World Vision. There are a lot of human development resources out there, but it’s all complex. It’s
all at graduate level. We need to pull it down, show pictures, steps; do it properly. That’s going to
take a lot of time. But the information is there and it just needs to be pulled out. We have to catch
the vision of equipping the church in the developing world to be holistic and relevant in these
desperate situations. We need to equip them in simple, culturally appropriate, technologically ap-
propriate ways that aren’t too high up there. This is something I intend to do. I

We can do a lot of different things by using the internet. More possibilities are: safely
witness to Muslims, Hindus, and Buddhists. Next one, language and culture exposure. One of the
advantages of the internet is we can get Bible college students and expose them to Muslims here in
America, online. So they can go out to a Muslim chat room and they can chat to Muslims and they
can learn about Muslims.They can have debates and make their cultural mistakes anonymously
with a made up “Bill123” at yahoo.com e-mail address. They can learn how to interact with that
culture without going all the way to Saudi Arabia and trying to witness and getting thrown in
prison. They can learn how to witness to Buddhists and how to preserve face and how to relate
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online and make the mistakes. If they do that for six months before they go to the field, they will
arrive much more culturally sensitive. They won't make the mistakes because they’ve done their
missions exposure online, in chat rooms, and they’ve heard the heart of the people. People often
open up, so they arrive with a much greater degree of language and culture exposure.

The next thing is, build friendships before going to the field. Before I went to the Philip-
pines, I knew where I was going, a city called General Santos City. I looked it up on the web and I
found there was a regional area discussion group. So I joined that and got to know the people. I
found something else, I got to write the-mail to the other people, so I'd say, “Hello I'm coming to
your city. I'd just like to introduce who I am.” Then I found that the vice president of the Philip-
pines, who is now the president, had her own discussion group, so I joined that, and I got to know
her. It was open, it was public. So I joined that. I kept joining all these things. I arrived on the field.
As soon as I got there all these friends in the discussion group said, “Hi, we'll invite you out to
dinner John. Come over here. Glad to see you.” You know, wed been chatting away. I arrived
instantly with a community of friends and because
they were internet people in this remote area, and

Tightly coordinate your website with your

other outreach efforts. Build relationshios they were all the leaders of the community. I was in.
' P Two weeks later I had a visa problem. I e-mailed the

offline. Put the information online. vice president’s discussion group: “What do I do?

They're asking me for a bribe to purchase my visa.”
An hour later I got a phone call from a very scared immigration official, “It’s all right, it’s all right,
it’s all right!” My visa problem was solved, Why? Because I used the internet to build friendships
before going to the field. And I did it nicely. I wasn’t like a salesman, I was genuine, and it worked.

Use websites to follow up after your crusades. You preach the Gospel, and then you say,
“I know a lot of you are going to have a lot of questions. You've heard the Gospel today and you
haven't come down to the front here. You're still thinking about Jesus. Well, for more information
go to churchwebsite.com.” Or you take your youth group down to Mexico, California. That’s where
all the churches go, down to Mexico for a mission field. They meet people and have a great time.
They're down there for ten days. How do they follow up all those contacts and friendships? “Here’s
our churchwebsite.com—come to us” Swap e-mail addresses and cell phone numbers. Keep in
contact.

Tightly coordinate your website with your other outreach efforts. Build relationships of-
fline. Put the information online. Genrev.net is a Philippino site that gets two million hits a month.
It works among renewed Catholics in the Philippines. The charismatic renewal group goes out to
the more traditional Catholic schools where they’re forbidden to share the Gospel, and they build
a worship team. They build relationships, they have fun, and they get all the young people inter-
ested. Then they say, “Now if you want to know more about what we do, come to_genrev.net” The
kids come online, go to the chat rooms, and give their lives to Jesus. Thousands—four thousand
a month, because it’s a small jump from traditional Catholicism to renewal Catholicism. “Would
you like the Holy Spirit in your life? Would you like to be born again?” They chat on these websites
all about their dating relationships and God and understanding things. It’s fantastic because they
build the relationship offline, put the information online.
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You can use the internet to network widely scattered mission specialists. If you have a
mission specialist and he’s great at translating language “x” and there’s another person who’s also
good at language “x” but he’s over here; and they need some computer support from a guy over
there— you can have an e group and pull them all together. You can raise up informed interests.
We've all seen prayer points put around, but we can even do better than that. We can inform
interests and have websites that raise up prayer. The tsunami came through December 26. What
happened? Because of the internet, online databases coordinated massive relief efforts, millions of
dollars were donated by websites, theological questions about justice, suffering and tragedy were
answered in blogs, web pages, and e-mails. Short-term mission teams were pulled together rapidly
using websites, e-mails, and online recruitment teams, People and locations were prayed for on
internet prayer boards. The internet made the Christian response to the tsunami far more timely
and possible and profitable. Those who knew how to use the internet best responded best when
the crisis came.

. This is our strategy section: How to be effective, what is
Those who knew how to use the internet 8y

o appropriate technology; the Word in cyberspace. It is the
best responded best when the crisis came. Gospel that is the power of God to salvation, not tech-
nology, methodology, or personality. The Gospel can be
encountered on a webpage or a chat room, and a person can give his life to Jesus. It’s the Gospel

that we have to get into people’s hearts and minds. That is primary to our strategy.

Missiology, that is thinking deeply about cultural issues, still applies online. You still
need to think missiologically when youre doing your online ministry. You have to think about
language, culture, worldviews, and even colors, styles, illustrations, and what’s offensive and not
offensive. The idea is to assist the implementation of a good missionary strategy by using powerful
technology. You can't assist a bad strategy with technology.A bad strategy is always a bad strategy.
Talking to Turkish people in Chinese is a bad strategy. You still have to talk to Turkish people in
Turkish and you still have to understand what Turkish people want and think; how Turkish people
react. You have to enter into their worldview and their culture, and you have to be missiological.
Then you have to think strategically and logically. In a sense, you have to spend a lot of time asking
deep questions about simple things. Who are you aiming to reach? What are they interested in?
What do they feel they need? What sort of people do they want to meet online?

Now this is surprising. You will find that people often want to meet someone different.
Muslims often want to meet a Christian because they’re curious. I'll give you an example, not
from the online world. You know what the greatest priority of overseas students in America is?
The number one priority: to find a real American friend. Apart from their studies, that’s what they
want. They want someone who's different.

What’s the hard interest? What are their questions about God? For instance, in Papua,
New Guinea, the question about God in everyone’s mind is, “How powerful is God”? Is he more
powerful than the spirits and the demons and the witchcraft? That’s the big question. How pow-
erful is God? Can he deal with this? That’s not often a question that’s asked in American culture.
People have different questions about God.

What language do they use? What is their communication style? The recent Lausanne

- 120 -



INTERNET EVANGELISM IN THE 215T CENTURY: A READER

Conference talked about “orality;” that is, seventy something percent of the world’s communication
is oral. What does that mean for the text-based world of the internet? We have to start putting au-
dio materials online or use very simple English such as the Easy English system of communicating
with 800 or 1500 words, and English vocabularies. We have to think about how to put audio and
video online, if that is the preferred way people have of receiving information.

How can all these factors be put into a well-designed website? It might take you many,
many hours to answer those questions, including, what security issues are there? If you're dealing
with Muslims, there may be many. What's their bandwidth? Are they sitting there like I was at
General Santos City, where just going to a webpage could take two or three minutes for a simple
text-based webpage to load in an internet café? It was horrible! Some people have almost no
bandwidth. If you're designing for them it must be very simple.

What is their level of technological under-
In designing a cybermissions website, you must standing? How patient are they with technology?

There is a misconception that young people are

start with the need and work backwards, not . , ,
the main users of the internet. In fact, they’re not

with your message. because they’re too impatient. Studies have shown
that young people get really impatient with web-
sites that don't load quickly. They just dash in, get ten minutes worth of information, and go out
again. The longest time spent online is by the elderly. Are they group learners or individual learn-
ers? Are they oral learners? How much time can you put into your website? In designing a cyber-

missions website, you must start with the need and work backwards, not with your message.

Question 3:

John Edmiston: Physical need, felt need, spiritual need. Often the best place to start is with the
need that they perceive they have. So it might be how to become a Christian. That might be a felt
need. It might be how to purify water in my slum. It might be how to lose weight with a link to

a Christian testimony of someone who lost a lot of weight and how God helped them to do it.
Whatever their felt need, that’s where you start, and you build towards the need. The mistake of
most preachers, teachers, and missionaries is, we have a great message and we say, “This is it! This
is the message that will save the world!” I preached that,and I thought, “That was a great sermon.
This is the sermon that will change the world” Then three days later I realized it's probably not the
sermon that’s going to change the world. You get enthusiastic about your content and you put it
out there for the world to see. But you don't ask yourself, “Is this actually going to meet anyone’s
needs?” You're acting out of your passion and hoping someone else out there needs it. Sometimes
they don’'t—especially my theology. I have these great theological insights the world really needs to
know about, and they’re all falling asleep, because it’s not meeting their needs.

We have to say, “What is the need of this people group? Where are we going to?” If you're
going to China, you know there’s a lot of urbanization. You know there’s a lot of generational back-
ground. There are young people moving to the cities away from their parents and grandparents,
so there’s a lot of stress in the society at the moment. There’s concern over dishonesty and corrup-
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